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CONSUMER CONFIDENCE

AND SPENDING INTENTIONS SURVEY

(2015 Q4)

&

I”’”’ “"!llllllln-u“n“‘m m”m\“\
’. I B 2
R

i



CONSUMER CONFIDENCE INDEX
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MAIN CONCERNS

UTILITY BILLS




Worries about health remains on top.

—F00d prices = Utility bills =—Health
e—Economy -—Job security -==Children education
. —=\Nork/Life balance
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Health is on top
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On top- economy
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